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Real Money. Real World. Annual Report for 2013 
Signature Program Evaluation 

Submitted by Kathy Michelich 
March 7, 2014 

 
Attachments: 
 
A.  Overview of changes to Real Money. Real World.  in 2013: consumer/curriculum.  This five page 

piece was used in the 2013 RMRW curriculum roll outs in August and September.  Pages 6-10 
B.  Map of  Real Money. Real World.  active counties.    Page 11 
C.  Program Summary Report for 2013.  Results of youth surveys entered October – December using the 

2013 curriculum.  Pages 12-17 
 
1. The program is implemented across the state (e.g., who, where, how, how many, how long, etc.),  
 
Who: 
Real Money. Real World.  (RMRW) is a youth financial literacy program that includes a series of five 
classroom lessons and a hands-on spending simulation that gives young people the opportunity to 
make financial choices similar to those they will make as adults.  Youth explore how career choice 
impacts future earnings, lifestyle choices, and budgeting.  Youth increase awareness of money 
management skills.   RMRW is used with youth ages 11 – 20 but is best suited for ages 13-18.   
 
How long: 
Real Money . Real World. has been an established Ohio State University Extension program for nine 
years.  Curriculum revisions include 2013, 2009, 2007, and 2005 copyrights.    
 
Where: 
The 2013 curriculum was purchased for use by 69 county Extension offices in Ohio plus Adventure 
Central in Montgomery County.   In 2012 there were only 49 active RMRW counties.  2013 RMRW kits 
were distributed at two separate in-services held in August and September 2013.  The in services 
provided training to 90 Extension professionals regarding the new curriculum and best practices of 
conducting the program.  One 2013 RMRW curriculum kit has been sold outside Ohio.   
 
How: 
2013 marked a shift in the targeted RMRW costumer and a tighter approach to assure high quality 
standards.  The 2013 curriculum is clearly designed for use by Extension professionals who then 
partner with local schools, businesses and adult volunteers to provide the program in their 
communities.   

Please see the attached 6 page “Overview of Real Money. Real World.” for details on changes to the 
curriculum and use model.  This document was distributed and explained to all RMRW counties during 
the August/September in-service trainings.   

The new RMRW Signature Program website (http://realmoneyrealworld.osu.edu/) is regularly updated 
and provides tailored information to a variety of visitors: parents, school representatives, Extension 
professionals.  The website includes a map of the Ohio counties where RMRW is actively taught.  The 
map follows on page 11.   
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How Many: 
Written data for Real Money. Real World. (RMRW) participation in 2013 is limited to recorded results 
of the participant surveys and self-reported work by Extension professionals into Research in View 
(RiV)   Results of each are useful in establishing the scope of the program state-wide and its impact but 
neither can show a truly complete picture of the number of participants, volunteers, or hours invested.   
 
Youth Surveys: 
Two different versions of RMRW curriculum were used in 2013: the 2009 version from January through 
October and the 2013 version from September through December.  There are therefore two versions 
of youth surveys entered into the system for RMRW programs conducted. 
 
Survey results are contained in two separate Excel spreadsheet reports: 
1. Results January – October using the 2009 survey: 10,684 entered 
2. Results October  – December using the 2013 survey: total of 2,562 entered 
 
The combined total number of surveys entered into system for 2013 RMRW:  13,246. 
This closely compares to the 2012 survey entry total of 13,338. 
 
 
2013 RiV data results indicate: 
Total number of participants in this event/project. 
(* see survey data information below) 

 
16347* 

 
Number of participants who increased awareness about how every spending decision 
affects other spending opportunities. 8018 

Number of participants who increased awareness about what it costs to maintain a 
household. 7593 

Number of participants who increased feeling of importance about having a plan for 
spending that includes both needs and wants. 7525 

Number of participants who increased feeling of importance about waiting to have children 
until financially ready. 7493 

Number of participants who increased feeling of importance about getting more education 
or training after high school. 7378 

Number of participants who increased awareness about how the type of job they have 
affects how much money they will make. 7374 

Number of participants who indicated their likeliness to make changes relative to learning 
how to make wise financial decisions. 7295 

Number of participants who indicated their likeliness to make changes relative to getting 
more education or training after high school. 7001 

Total number of volunteers  2470 

Total volunteer hours 5563 
 
 
*However, several factors may influence the quality of the RMRW data reported in 2013 RiV: 
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There were 78 Reporters into RiV for RMRW for in 2013 
Of these 78 RiV reporters: 

- 68 were county Educators 
- 1 was an EFNEP educator 
- 1 was an regional CD Educator 
- 1 was a Field Specialist 
- 1 was a Program Coordinator 
- 5 were Program Assistants 
- 1 was a systems infrastructure specialist 

 
Of the 68 County Educators reporting: 

50 counties are represented but 3 of these counties (Logan, Jackson, and Henry) do not own a 2013 
RMRW Curriculum.  Educators from these 3 counties likely helped provide RMRW in a neighboring 
county or borrowed RMRW curriculum from a nearby active county. 

69 counties purchased the 2013 curriculum in August/September but 19 of these did not report RMRW 
into RiV in 2013. 
 
Not in RiV but active in 2013: 
Nine counties were active in 2012 and in 2013 but were not included in the 2013 data RiV report. 
However, eight of these non-RiV counties entered youth survey data for RMRW conducted in 2013: 
 

Cuyahoga  
Geauga 497  surveys entered for 2013 
Hocking 133  surveys entered for 2013 
Knox 588  surveys entered for 2013 
Medina 1360  surveys entered for 2013 
Muskingum 443  surveys entered for 2013 
Pickaway 691  surveys entered for 2013 
Seneca 156  surveys entered for 2013 
Vinton 130  surveys entered for 2013 

 
Total number of youth surveyed and entered but NOT reported in the 2013 RiV:  3,998 
 
Combining RiV participant number (16,347) with surveyed participants not in RiV (3,998): 
   

Number of RMRW participants in 2013:  20,345 
 

It is likely that there are duplicates from reporters from the same county so this number is likely higher 
than true participation.  But there is no way to determine what counties were active in 2013 if they did 
not enter survey results or report into RiV. 
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2. The program achieves the anticipated short-term, mid-term, and/or long-term changes in 
knowledge, attitudes, skills, practices, or conditions 
 
Please refer to the report generated from youth survey data October – December 2013 on Pages 12-
17.  The 2013 curriculum survey was used to generate this report.  There were an additional 10,684 
survey results entered using the 2009 curriculum but are not distilled into a summary report.  These 
results are available in spreadsheet format upon request. 

Results reflect knowledge gained as well as planned changes for future behavior.  A long-term change 
evaluation tool is built into the 2013 curriculum but has not yet been used.   
 
 
3. The program elevates the public’s knowledge of OSUE. 
 
RMRW has been long recognized as an effective tool for community engagement and expanding public 
knowledge of OSU Extension.  RMRW was invited to present at the poster session at the Outreach and 
Engagement forum on May 2, 2013 and will return in 2014 to present a poster this year on May 1, 
2014. 

RMRW elevates the public’s knowledge of Extension primarily because of the simulation that requires 
14 booths staffed by adults.  In 2013, a reported 2,470 volunteers invested 5,563 hours into RMRW.  If 
the nine active counties not reporting are added, these numbers would likely be much higher. 

Local volunteers come from all walks of life.  Most are business owners and community leaders who do 
not ordinarily volunteer with Extension.   

This mix of professionals is combined with parents who champion RMRW.   
 
4. Proposed program marketing, communication, implementation and evaluation methods and 
strategies are followed. 
 
Revised contents were written for the Real Money. Real World. website launched the summer of 2013.  
This website is now regularly updated with photos and articles from RMRW events.  The site includes a 
map of Ohio with all RMRW counties. (page 11)    This website is referenced regularly when responding 
to queries about Real Money. Real World. from people both in Ohio and outside Ohio. 
 
Advisory Team 
There is an active 11 member RMRW Advisory team made up of 4-H, CED, and FCS Educators from 
across the state.  The team was provided this report for review and contributed to strategies to expand 
RMRW use, including surveying the 19 non-RMRW counties in 2014. 
 
State Partnerships 
 
The Treasurer of State: 
A formal written memorandum of understanding was signed in 2013 that details the partnership 
between the State Treasurer’s Office and OSU Extension.  Regular meetings are conducted between 
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myself and Betsy DeMatteo, OSU Extension Healthy Finances liaison and representatives from the 
Treasurer of State. 
  
The partnership established with the State Treasurers Office (TOS) has resulted in a number of very 
positive results: 

- Two TOS representatives attended both the 2013 RMRW Curriculum in-services in 
August/September 2013.  They provided attendees details regarding their willingness and 
ability to assist county Extension offices with volunteer leads for the spending simulation, 

- Linked OSU Extension’s RMRW site to their website, 

- TOS regional representatives are visiting county offices to meet with Extension Educators 
across the state offering their support, 

- Brainstorming ways to expand RMRW and support county Extension offices in conducting 
the program. 

- Visits to RMRW spending simulations by the State Treasurer. 

 
Department of Education: 
I have also established a personal contact with Carolyn George at the Career Connections department 
at the Ohio Department of Education (ODE).  The ODE promoted RMRW via flyers at various teacher in-
services over the summer of 2013.  I met with Carolyn George at ODE in January 2014 regarding the 
2013 RMRW curriculum and agreed to present at the July 30th Career Connection teacher in-service.  In 
addition, I will present three round table discussions on RMRW at the May 5th Career Based 
Intervention Program conference in Columbus.   
 
Evaluations 
Participants complete a short-term evaluation to capture the immediate impact of RMRW.  This survey 
includes questions that provide a pre and post self-evaluation on increased awareness as well as those 
that ask for likelihood of behavior change in various areas of money management practices.   
 
The surveys also provide for open ended responses to three questions: 

1. What did you learn through Real Money. Real World. that surprised you the most? 
2. What one thing do you plan to change as a result of Real Money. Real World.? 
3. Other thoughts about Real Money. Real World. 

These have generated abundant anecdotal evidence comments on the positive learning experience of 
RMRW. 
 
The 2013 RMRW curriculum revision includes a new participant evaluation as well as a long-term 
evaluation.  This will strengthen our ability to report the breadth and scope of the impacts of RMRW. 
 
The promotional flyer I designed in 2011 will be re-designed in 2014.  Flyers are in demand by the Ohio 
Department of Education and are distributed at teacher in-services.  The new flyer will be reflect 
current branding and will provide information about the 2013 curriculum and the website. 
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Overview of Real Money. Real World. 

The 2013 revision is the result of the work of seven Extension professionals over the past year and a half: Kathy 
Michelich, Stephen D. Brady, Barbara A. Brahm, Mary Beth Albright, Melanie S. Hart, Joy Sharp, and Treva 
Williams and is based on input from many OSU Extension professionals and school personnel who have had 
years of experience implementing the Real Money. Real World. program. 

Ideas for improvement ranged from “Make the kids who can’t make ends meet wear an sign that reads: “I have 
to flip hamburgers for my part-time job”, “Add the cost of tattoos to the Entertainment booth”, “Make all the 
kids put at least 15% of their gross income into a retirement account”, “Include more information about basic 
investing”, “Include details about credit scores and how to improve them”, “include information about identity 
theft”.  Needless to say, not all ideas were adopted.  Many unused ideas were great – but we simply cannot fit 
all great ideas into a five hour program. 

The curriculum went through the peer review process fall 2012 – winter 2013.  The following is a summary of 
only SOME of the changes to the Real Money. Real World. curriculum. 

 
Protecting our product and our professionalism 

The 2009 RMRW CD contained the entire curriculum and it cost less than $20.  It was readily available on eStore.  
As a result, organizations outside Extension purchased the CD and provided the RMRW simulation but did not 
teach the classroom lessons. The result was that this OSU Extension Signature Program was providing a weak 
learning experience by non-Extension groups - and our name was on it!  As a result, the CD was removed from 
eStore September 2012. 

The problem: 
The 2009 CD contained the entire curriculum separated in files by section.  Purchasers had all the information 
needed to duplicate this OSUE Signature Program. 

 
The solution: 
The 2013 RMRW kit contains two CDs.   

One CD contains the entire curriculum much like the 2009 version and the second contains only the materials 
the classroom teacher will need.  Both CDs contain the PowerPoint lessons needed to teach the 5 classroom 
lessons. 

The 2013 curriculum will only be available in a kit form and sold only to Extension Educators/Agents.    

The 2013 kit also includes 14 large table top posters (19 panels), extra cardboard folding stands, a carrying case.  
The price point has not yet been settled for Extension Professionals outside Ohio but will likely be around $350 – 
that’s only a guess.  Then there’s shipping.  

As an Extension professional, you have the responsibility of protecting the RMRW product, using it as intended, 
and working with schools and your community to coordinate the teaching as well as the simulation.  The 
Teachers CD is the only CD you should make copies of.  You can distribute copied CDs to classroom teachers as 
needed.  If your county has a separate person serving as the Simulation Coordinator, you should make a hard 
copy of the Simulation Coordinator Section – do not give out the Comprehensive CD. 

NOTE 
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- The 2013 OSU branding guidelines were NOT ignored.  This curriculum was is production during the 
transition and approval to use the ‘old’ OSU Extension box logo and the 4-H logo was secured prior 
to print in July 2013. 

- ALL 5 classroom lessons are coupled with a PowerPoint slide set.  These are on both the 
Comprehensive CD and on the Teachers CD. 

 
What’s NEW in the 2013 RMRW curriculum? 

Some of the most notable changes to Real Money. Real World. include: 

The Program Overview (pages 5-7) 

The intended audience is now identified: “youth ages 12-18, but ideally suited for ages 13-16.” RMRW 
is now described as having three parts rather than 6 “lessons” as in the 2009 version: 

Part I:  The four preparatory classroom lessons: 
1: How Occupation Affects Income 
2: Deductions - What You See Is Not What You Get 
3: How to Use Checking and Savings Accounts 
4: Making Choices - Preparing for the Simulation 

Part II: The spending simulation 
Part III:  The wrap-up classroom lesson 
 
Extension Educator Section (pages 8-12 and pages 104-107) 

- More information about starting RMRW, marketing and using RMRW in various settings 
- Expanded organization details 
- There is a long-term evaluation to capture behavior change for use 3-6 months following RMRW 

Teacher Section (pages 13-60) 

The Teacher is to receive a copy of the Teacher’s CD.  This CD contains: 
1. The Teachers Section as a separate piece: pages 13 – 60 titled “Teachers Section” 
2. The Participant Self-Assessment pages 59-60 titled “Participant Self-Assessment - use immediately 

following RMRW” 
3. Overview for Teachers PowerPoint slides as a separate piece (slides 21-22) titled “Overview for 

Teachers”   
4. PowerPoint Lesson 1 as a separate piece (slides 23-35) titled “Classroom Lesson 1” 
5. PowerPoint Lesson 2 as a separate piece (slides 36 – 47) titled “Classroom Lesson 2” 
6. PowerPoint Lesson 3 as a separate piece (slides 48 – 69) titled “Classroom Lesson 3” 
7. PowerPoint Lesson 4 as a separate piece (slides 70-96) titled “Classroom Lesson 4” 
8. PowerPoint Lesson 5 as a separate piece (slides 97-109) titled “Classroom Lesson 5” 
9. A separate Word document that is titled “How to Order RMRW” that states: 

“The 2013 Real Money. Real World. curriculum is a publication of the Ohio State University Extension and is only available 
in its entirety to Extension Professionals at land-grant universities across the nation.  Contact your county Extension office 
and ask if RMRW is available in your county.  If not, ask if they would partner with you to make RMRW available.  If so, your 
Extension professional can purchase a 2013 RMRW kit by contacting Ohio State University Extension through eStore.” 
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Part I.  Four pre-simulation classroom lessons 

- Moved the “Steps in the Experiential Learning Model” to the Teacher Section as an introduction 
(page13), prior to teaching any lesson. 

- The “checkbook register page” is now titled the Worksheet/Checkbook Register.  (Pages 22-23)  It 
has instructions for the student and a line for the date of the simulation.  The Worksheet/Checkbook 
Register is organized in the order of the classroom lessons and each section provides the classroom 
teacher clear instructions on how to have their students complete each section during classroom 
lessons prior to the simulation. 

- Online banking is covered. 

- Debit cards are mentioned  

- “How to write a check” contains bubble messages pointing to the area on the check being addressed 
(page 41).  The blank sample check was removed. 

- The sample checkbook register was expanded and a variety of codes were used.  The Balance 
Column now contains only the balance.  (page 43) 

- Discussion guides in Lesson 4 regarding percent of net income family expenditures spent on various 
items. (page 47) 

- There is more emphasis on the dangers of credit card debt.  (page 51) 

- Teachers are provided information on their role for the simulation (page 56) 
 
Part II. Spending Simulation 

- Participants are 27 years old and none have a doctorate degree. 

- All participants are married to “Chris” who works part time and goes to school full-time.  Chris 
contributes $400 net to the family’s monthly income and that amount is already recorded at the 
beginning of the checkbook register. 

- The occupations are now grouped by level of education:  
1. 40 High School level jobs.  Gross monthly salaries range $1,576 -$3,885 
2. 22 Technical School/Associate degree jobs.  Gross salaries range: $2,084 - $5,308 
3. 12 College (4 year) degree jobs.  Gross salaries range: $4,366 - $7,585 
4. 7 College (5-6 year) degree jobs.  Gross salaries range: $3,442 – 9,637 

 

- All participants assigned a career requiring an education beyond H.S. now have college loans to pay 
back. 

- Randomly assigned children have specific ages that clearly align them with specific living costs 
during the simulation – there are no “school-aged” children. 

 
Part III. The Reflect/Wrap up classroom lesson 

- The importance of returning the completed student evaluations is emphasized to the teachers. 
(page 58) 

- The Participant Self-Assessment is shorter, cleaner, and all questions are numbered (1-26) so data 
entry will be much easier.  (pages 59-60) 
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Simulation Coordinator Section (pages 61-103) 

- Simulation Coordinator Checklist more detailed and provides place for contact person and date. 

- Booth Volunteer Recruitment Chart allows for name of school and date of simulation.  Provides 
more writing space. 

- Student Orientation emphasized and two student orientation templates provided in large font – one 
much more detailed than the other (pages 68-70). 

- All booth data is updated and matches the volunteer hard copy materials and classroom lessons. 

- Posters are table top and stand-alone – no easel required.   Replacement cardboard stands are 
included in the kit and can be ordered as needed. 

Specific booth/simulation changes: 

- There are table top posters for each booth – use these posters.  They provide a standard look and 
message for this Signature Program across the state.  The only other signage to be used at the 
booths if available are the ‘Branded Booth Signs’ and only until we are told to stop using them. 

- Chance cards revised – less wordy and money amount and action are in bold. 

- Credit booth includes college loan debt to be deducted from checkbook register 

- More leeway is provided to volunteers at the Financial Advise booth – they are allowed to “credit” 
checkbooks within reason for actions the student would be willing to take to reduce spending. (page 
85)  An optional SNAP/Government Assistance option is available (page 87) 

- There is a “Quick Start” Guide for Financial Advice booth volunteers (page 88) 

- Monthly maintenance costs were added to purchased housing  

- Life and Disability Insurance is an option 

- Transportation and Insurance booth data was streamlined by removing details on make and model 
of autos.  These booth’s vehicle descriptions match one another. 

- Volunteer Evaluation added (page 102) 

- Simulation Coordinator Input tool added (page 103) 

FYI - A pilot simulation was completed by the revision team in the fall 2012.  Just over half of us ending up “in 
the black” but most of those “black” figures were by less than $200. 
 
Long Term Evaluation:  (pages 104-107) 

Instructions for Use – 3 to 6 months following RMRW (pg. 104) 
Cover Sheet for Real Money. Real World.  “Follow-up Participant Assessment” Forms (pg. 105) 
Follow-up Participation Assessment (pgs. 106 – 107)



 

 
 

10 

The RMRW Website: 

The 2013 Real Money. Real World. Signature program website was launched on August 6th.  This 
website is designed to increase awareness of the program.  Suggestions for improving the website are 
welcome. 

There is a separate page for parents, schools, and Extension professionals in Ohio and in other land 
grant universities.   

The site provides us an opportunity to post events and photos.  You are encouraged to email your local 
RMRW events with publishable photos to Kathy Michelich who now manages the content of the 
website: 

michelich.1@osu.edu 

 

Data Entry: 

Kim Showalter is your contact for all RMRW data entry questions and concerns: 

 

Kimberly Bahnsen Showalter, M.Ed. 
Program Accountability Specialist, Program Development & Evaluation 
Ohio State University Extension | College of Food, Agricultural, and Environmental Sciences 
Suite 25, Agricultural Administration Building, 2120 Fyffe Rd., Columbus, OH 43210 
614.292.0179 Office | 614.688.3807 Fax | http://go.osu.edu/PDE 
 

showalter.56@osu.edu 
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Real Money. Real World. Counties March 2014 
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PROGRAM SUMMARY REPORT 
Summary report for: Date range: 

 

State of Ohio 
October - December 2013 

 
 Part #1   

 

1. The level and type of a person's education greatly impacts the type of job they will 
get and their earning potential. 

 
 HOW MUCH PARTICIPANTS REALIZED 
 BEFORE ATTENDING AFTER ATTENDING 

Not Much 282 53 
A Little 1033 253 

A Lot 1108 2140 
 
 

Participants who indicated a positive change (from before participating in Real Money. Real 
World.) after participating in Real Money. Real World.:  1163  48.8% 
 

 
2. The amount of deductions taken from a paycheck for taxes and other withholdings. 

 
 

 HOW MUCH PARTICIPANTS REALIZED 
 BEFORE ATTENDING AFTER ATTENDING 

Not Much 865 65 
A Little 1168 496 

A Lot 388 1870 

 
Participants who indicated a positive change (from before participating in Real Money. 
Real World. to after participating in Real Money. Real World. ):  1763  74.5% 

 
3.  That banks and credit unions provide various types of accounts for money 
management. 
 

 HOW MUCH PARTICIPANTS REALIZED 
 BEFORE ATTENDING AFTER ATTENDING 

Not Much 895 116 
A Little 1104 1017 

A Lot 412 1299 

 
Participants who indicated a positive change (from before participating in Real Money. 
Real World. to after participating in Real Money. Real World. ):  1423  60.1% 
 

  



 Part #2   
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4. That regular savings really add up. 
 
 

 HOW MUCH PARTICIPANTS REALIZED 
 BEFORE ATTENDING AFTER ATTENDING 

Not Much 447 93 
A Little 1097 478 

A Lot 865 1851 
 
Participants who indicated a positive change (from before participating in Real Money. 
Real World.) after participating in Real Money. Real World.:  1206  51.3% 
 

5. The importance of having a spending and savings plan. 
 

 HOW MUCH PARTICIPANTS REALIZED 
 BEFORE ATTENDING AFTER ATTENDING 

Not Much 530 57 
A Little 1060 348 

A Lot 823 2030 
 
Participants who indicated a positive change (from before participating in Real Money. 
Real World. to after participating in Real Money. Real World. ): 1374  58.00% 
 
 

6. The costs to maintain a household. 
 HOW MUCH PARTICIPANTS REALIZED 
 BEFORE ATTENDING AFTER ATTENDING 

Not Much 613 48 
A Little 1076 354 

A Lot 715 2014 
 
Participants who indicated a positive change (from before participating in Real Money. 
Real World.) after participating in Real Money. Real World.):  1469  62.7% 

7. The costs to care for a child. 
 HOW MUCH PARTICIPANTS REALIZED 

 BEFORE ATTENDING AFTER ATTENDING 
Not Much 939 101 

A Little 867 298 
A Lot 615 2039 

 
 

Participants who indicated a positive change (from before participating in Real Money. 
Real World. to after participating in Real Money. Real World. ):  1597  67.2% 

 

  



 Part #2   
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 Part #2    

 
8. Learning how to make wise financial decisions. 

 
 HOW MUCH PARTICIPANTS REALIZED 
 BEFORE ATTENDING AFTER ATTENDING 

Not Much 558 48 
A Little 1075 398 

A Lot 772 1979 
 
 

Participants who indicated a positive change (from before participating in Real Money. 
Real World. to after participating in Real Money. Real World. ):  1424  60.4% 

 
9. Having a spending plan to meet various living expenses and needs. 

 
 HOW MUCH PARTICIPANTS REALIZED 
 BEFORE ATTENDING AFTER ATTENDING 

Not Much 594 65 
A Little 1167 466 

A Lot 639 1882 
 
 

Participants who indicated a positive change (from before participating in Real Money. 
Real World.) after participating in Real Money. Real World.:  1465  62.5% 

 
 

10. Asking questions before a purchase leads to better choices. 
 

 HOW MUCH PARTICIPANTS REALIZED 
 BEFORE ATTENDING AFTER ATTENDING 

Not Much 755 102 
A Little 972 611 

A Lot 673 1694 
 

Participants who indicated a positive change (from before participating in Real Money. 
Real World). to after participating in Real Money. Real World. ): 1380  58.9% 
 

 
11. Waiting until I am financially ready before having children. 

 
 HOW MUCH PARTICIPANTS REALIZED 
 BEFORE ATTENDING AFTER ATTENDING 

Not Much 567 77 
A Little 836 314 

A Lot 1005 2025 
 

Participants who indicated a positive change (from before participating in Real Money. 
Real World. to after participating in Real Money. Real World. ):  1193  50.7% 



 Part #3   
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Part #3   
     
12. Get more training or education after high school. 

 

 N % 
Not likely 85 3.5% 

Somewhat likely 389 16.0% 
Very likely 1299 53.4% 

No change needed; 
I'm doing this already. 

 
659 

 
27.1% 

 
13. Have a plan for my money that includes both needs and wants. 

 

 N % 
Not likely 54 2.2% 

Somewhat likely 428 17.7% 
Very likely 1541 63.6% 

No change needed; 
I'm doing this already. 

 
400 

 
16.5% 

 
 

14. Think about how my spending impacts other people. 
 

 N % 
Not likely 169 7.0% 

Somewhat likely 842 34.9% 
Very likely 1158 48.0% 

No change needed; I'm 
doing this already. 

 
241 

 
10.0% 

 
 

15. Think through how my spending impacts other opportunities and choices. 
 

 N % 
Not likely 83 3.4% 

Somewhat likely 580 24.1% 
Very likely 1400 58.1% 

No change needed; I'm 
doing this already. 

 
 

345 

 
 

14.3% 
 

16. Open a savings account. 
 

 N % 
Not likely 49 2.0% 

Somewhat likely 260 10.7% 
Very likely 1266 52.1% 

No change needed; I'm 
doing this already. 

 
 

855 

 
 

35.2% 
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Part #4   
 
17. I believe that participating in this program gave me a better idea of what is 
involved in earning, spending, and managing money. 

 

 N % 
Not much 93 4.1% 

A little 434 19.3% 
A lot 1719 76.5% 

 
 
 

18. I believe that participating in this program will help me in the future. 
 

 N % 
Not much 99 4.2% 

A little 554 23.3% 
A lot 1725 72.5% 
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 N % 
Yes 166 6.5

 No 1817 70.9
 Blank or N/A 579 22.6
  

 N % 
9 0 0.0% 

10 0 0.0% 
11 18 0.7% 
12 119 4.6% 
13 836 32.6% 
14 813 31.7% 
15 250 9.8% 
16 211 8.2% 
17 96 3.7% 
18 20 0.8% 

19 1 0.0% 
Blank 197 7.7% 

 

 Demographic Summary   
 
  
22. Gender: 

 

 N % 
Male 110

 
43.3

 Female 126
 

49.2
 Blank 19

 
7.5% 

 
 
 
23. Multi-grade 

 
 
 
 
 
 
 
 

 
 
24. Age: 

25. Grade Level: 
 
  
 
 
 
 
 
 
 
 
 

 
 
 
 
26. Currently involved in 4-H 

 
 

 N 
Yes 262 
No 2102 

Blank 198 

 N % 
5 0 0.0% 
6 27 1.1% 
7 25 8.0% 
8 1290 50.4% 
9 490 19.1% 

10 85 3.3% 
11 23 9.1% 
12 45 1.8% 

No response 187 7.3% 


